Building your presence
with Facebook Pages:

A guide for military organizations

Every day, millions of people all over the world visit Facebook to connect

with friends and share what they love. This guide is designed to help military

organizations make the most of Facebook Pages to tell their stories and build
deep, lasting connections with their audience.
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Introducing Facebook Pages

Facebook Pages help military branches, units, and bases join the conversation, by sharing their stories
and building a meaningful dialogue with their citizens and constituents.

Every day, millions of people are already on Facebook sharing the things they care about. In fact, more
than 30 billion pieces of content (links, news, blog posts, notes, photos, etc.) are shared among friends

each month. When you build a Page, you can:
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Wall Marines - Everyone (Most Recent)

Share: [ Post

Write something...

Marines

Marines,

S Our Corps has been at war since Sept. 11, 2001. The ensuing ten years of
continuous combat has claimed the lives of many of cur brothers and
sistars whose memory will live with us for the rest of our lives. It is in the
spirit of rememirance that | am officially authorizing the wear of hanar
bracelets while in uniform.

Henering our fallen is in keeping with our motto of Semper Fidelis....
See More

Like - Commant - Share - 3 hours ago

't Adam Conner and 2,705 others like this.
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G wall Marines
[ Info More than 30.000 people ran this year's Marine Corps Marathon in the
g o g nation's capital. Staff Sgt. Jeremy Ross tells us how the race wasn't limited
&\ Friend Activity (1+) to stateside runners.
"

K welcome Deployed Marines run Marine Corps Marathon -
B Fleet Week San Francisco X YouTube
& Photos 4 vwyoutube.com
% YouTube
:;]' Discussions
[ Hotes Il Like - Comment - Share - 7 hours ago via Marines

R55/Blos
B Rsssion £l 471 people like this.

£ View L

Ak J View all 20 comments
The official Facebook page of Rosemary Mahaney Featherstone Why is there no info on the
the United States Marine Corps. marathon held in Afghanistan last weekend?
isit e of ahnur an hour aon - Like

£J View all 236 comments [P 277 shares
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Tell your story

in your own unique voice

Share rich content
including photos, video, and links

Create a dialogue

through posts and tools that allow
supporters to share and engage with
your message

Amplify your impact
when your constituents share content
with their friends

Measure and refine
your message by using Facebook
Insights to understand your audience

This guide is designed to give you the knowledge you need to set your strategy, create
your Page, build and grow your audience, and optimize your message.

Your audience is waiting.

Intro'to
Facebook Pages
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Take advantage of key Page features

Take a moment to get acquainted with the features of your new Facebook Page. Pages are designed to
make it easy to establish an official presence on Facebook, provide updates on activities, and connect
with your community. Managing and optimizing your Page is simple.

The elements that establish your identity

Marines |«

Add a compelling profile picture that identifies your military
organization and can be easily identified in News Feed posts.

Profile photo Info Tab

Basic Information

Founded 1775
Location ‘Washington, DC
About The official Facebook page of the United 5ta

Visit our official website http: / /www.maring
directly at Marines@afn.dma.mil Founded: K

Mission Welcome to the United States Marine Corps’
naae is intended tn arovide undated infore

How you tell your story: Your Wall and the Publisher

Share photos, videos and ask questions to build a personal relationship with
constituents and citizens.

The Publisher and the Wall Photo strip

Wall

Share: ﬁPosl
How you administer your Page:

Managing permissions, assigning
administrators, and Insights

Write something...

Marines

Marines,

Our Corps has been at war since Sept. 11,
sontinuaue sembar har slsimad she liune

Control access to your Page, update relevant
settings, and access helpful resources within the
Page editor.

Manage permission and adminstrators . . .
How people connect with you and amplify your story: Like button

Dboskpmdom and liking, commenting on, and sharing posts

el R When people Like your Page, their friends see this action in News Feed and can also

\ riai + W connect to your Page. They can also like, comment, and share your posts.

Wall Tab Shows: | Doy Pints by Page &1 17 Hiapand commants of

Like button Like, comment and share within posts
Moderation BOCKISE  Comms Lagarsted bat of tarmi 1o blsch ¢ Friday at 9:29am - Like - Comment - Share
ﬂ Ij k.E ] 140 people like this
Insights ) View all 68 comments
Weak | Mangh | 07/03/2011 - 03/3T) Write a comment...
Usars Ses Desalle
b Likes” Utenime Likes” Manthly Actrve Users”

243,749+ 2,423,760 3,853,450 ¢:::

B Dy Artive Users B Weakdy Artive Users [ Mamthly Active Uisers

e
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Build your Facebook Page

Your Facebook Page comes to life when you engage your supporters and constituents. Remember, your
message reaches a broader audience when people like, share, or comment on your posts. The average
person on Facebook has over 130 friends; when they engage with your posts, their friends can see those
interactions and connect with your Page. Here are steps to get started:

1 Set your strategy

< Know your story
What is your unique voice? Are you a large military organization or a smaller non-profit group? How can you
bring your story to life in a compelling, authentic, and personal way?

« Know your audience
Who do you serve? Who is your target audience? How will they want to connect with you? What content will
be important to them: national security updates or personal experiences?

< Know your goals
What kind of relationship do you want to have with the people who connect to your Page? Will staff be
assigned to update the Page? Defining and prioritizing your goals will help you create your Page posting
strategy.

2 Create your Page

To get started, visit facebook.com/page and follow the step-by step instructions for creating a Page. If
you are creating a government Page, select “Company, Organization or Institution” and “Government
Organization.” Note that this Page name cannot be changed in the future to represent another
organization. Next, follow this guide to begin making connections.

7] Create a Page

Connect with your fans on Facebook.

w =

Local Business or Place Company, Organization, or Brand or Product
Institution

. & %

Artist, Band or Public Figure Entertainment Cause or Community

Build-your
Facebook Page
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Develop your posting plan

People see your Page updates alongside posts from their friends, so share content that is personal and engaging.

Great content will spark conversations on Facebook as people share your updates with their friends.

a) Find your voice

Develop your military organization’s voice. Be as conversational, personal, and authentic as you can be.

Some ideas for finding your voice:

< Identify the poster and speak in the first
person in your posts. Citizens like being
able to connect with a name and not just a
faceless government agency.

< Engage your supporters in a genuine,
authentic way. Look for ways your unit can
engage and take input from the citizens
they serve.

&7 Share photos and videos from events.
Pictures of big machines always go over
well.

b) Create a conversation
Build a dialogue with your community on your Page.

« Getpeople talking by asking questions in
your status updates about current issues
and photos, and encourage people to like
or comment on what you share.

< Respond personally to people who
comment on your posts. You don’t have
to respond to every post, but a little bit of
interaction goes a long way.

< Make your supporters the stars. If someone
posts something great on your Page, re-
postit, respond personally, and thank them
by name.

< Postacomments policy on your Facebook
Page to outline acceptable behavior. The
U.S. Army’s comments policy is a great
example.

Build-your
Facebook Page

U.S. Navy

m Navy Fans — It was my honor to help stand up this page in early 2010 and to engage with all of
you on a regular basis. | am now moving on from this position and wanted to thank all of you for
your continued support, questions and comments on the U.S. Navy page. | leave behind some
outstanding Navy Administrators and look forward to following the conversations here in the
future. Very respectfully, LCDR Lesley Lykins, U.S. Navy Facebook Administrator (Il
Like - Comment - Share - September 2 at 11:06am - @

£ Adam Conner and 854 others like this.

i View previous comments 50 of 194

While this is an open forum, it's also a family friendly one, so
please keep your comments and wall posts clean. In addition to
keeping it family friendly, we ask that you follow our posting
guidelines here. Posts will be removed if they violate the
guidelines listed below.

= No graphic, obscene, explicit or racial comments or
submissions nor do we allow comments that are abusive, hateful
or intended to defame anyone or any organization.

= No solicitations or advertisements. This includes promotion or
endorsement of any financial, commercial or non-governmental

agency. Similarly, we do not allow attempts to defame or defraud
any financial, commercial or non-governmental agency.

« No copyrighted or trademarked images or graphics. Imagery
posted on the Facebook wall should be owned by the user.

= No comments or photos that suggest or encourage illegal
activity.

= No documents of any kind should be posted on this page.
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c) Offer arich experience
Bring your story to life with rich content that captures your message and engages your audience.

&

&

&

Use photos and videos. Visuals are always more compelling than
text.

Post pictures of events and record videos exclusively for your
Facebook audience.

Create Facebook Events to highlight your events and
announcements. Encourage your audience to attend and invite
their friends.

Share links to breaking news or media about your government
organization or agency.

Celebrate your milestones. For example, once you reach a
significant number of Likes, post a video thanking your audience
and encouraging them to share your Page with their friends.

Write Notes to share more in-depth thoughts on the news of the
day and the issues you are working on.

d) Share exclusive content
Post items on Facebook that people can’t find anywhere else.

&

Take the time to post directly to your Facebook Page; re-posting
press releases or auto-posting from other sources can be a turn-off.
Instead, post your reaction to current events directly as a status
message.

Schedule regular posts on specific topics, like a weekly post that
highlights a “soldier of the week” or a chat session where you'’ll
answer questions directly from citizens.

Bring your community behind the scenes. Post backstage pictures
from events or meetings. Mobile uploads allow you to postin real
time.

Livestream your events so citizens who couldn’t attend in person
can still do so virtually and ask questions.

Connect with specific groups of citizens. Use the targeted
publishing feature to share relevant posts with people in a specific
location (e.g. a city within your state) or who speak a certain
language.
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U.S. Department of Veterans Affairs

President Obama announced that the remaining troops in Irag will come
home by the end of the year. For those who've served there—and those
close to Irag Vets—the war has come to shape our lives. As for VA, we
stand by what the President said: “As we welcome home our newest
Veterans, we'll never stop working to give them and their families the
care, the benefits and the opportunities that they have earned." -Kate Hoit

Remarks by the President on Ending the War in Iraq | The White
House

www.whitehouse.gov

So today, | can report that, as promised, the rest of our troops in Irag
will come home by the end of the year. After nearly nine years,
America’s war in Irag will be over.

¢ Like - Comment - Share - October 21 at 6:30pm - @
£ 493 people like this.

1) view all 152 comments [ 117 shares

Week in Photos, October 21, 2011
Ui Buamet ks Forys {Aars) - Upclsms] abont 4 o 5

4 1445 pacoin fae e

— It’s easy to update your Page with your mobile device. Here’s how:

< Use the Facebook app on your smartphone

< Add your mobile phone number to your Page to text posts directly to your Page

< Visit facebook.com on your mobile browser

< Use email to upload photos or status updates

Access more information about mobile features for Pages within
the Mobile tab in your Page editor.

Build-your
Facebook Page
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Grow your audience

1 Start with who you know

Grow your Facebook Page by reaching out to your existing community.

<« Doyou have a website or other ways you connect with your
citizens? Ask them to join you on Facebook and like your
Page to stay in touch.

Use your existing email lists to promote your Page and begin
building your connections.

<2 Use the Contact Importer within your Page editor to notify
your contacts to Like your Page for regular updates. If you
have fewer than 5,000 people connected to your Page, you
can upload documents with up to 5,000 contacts. Contacts
will receive a notification that the requesting admin has
invited them to connect with the Page.

Tell Your Fans &

B windows Live Horma
@] varea
s

@ Cameast

=] other Email Service

&}4 Other Tesls

Learn Mare
“Maximum of 5,000 contaces supparted.

Leverage your existing assets

Make your Facebook Page a core part of your online and offline presence.

&7 Add a Like box and Like buttons to your website so visitors
can view your updates and share your content with friends
through News Feed. Visit facebook.com/plugins to learn
more.

< Once 25 people like your Page, visit facebook.com/username
to select a custom URL. Share your custom URL so your
supporters can easily find and like your Page. Promote your
Page atrallies or public events.

< Install the Facebook comments plugin on your website or
news items so visitors can comment on those items and
share their comments with their friends on Facebook.

The U.S. Army on Facebook
B Like

991,365

military, reenlistment is
becoming increasingly
difficult. United States
Forces - Irag service
members raised their right
hand as Lt. Gen. Frank
Helmick recited the
reenlistment oath at
“Abraham's Oasis", located
ar Al Asad Air Base. For
what reasons do you think
Troops reenlist?

Re-up, Yc
Craaazy...
WWW.YOURE

"

v

U.S. Army Facebook

Cross-promote to reach more people

<7 Partner with other agencies to create co-promotions and
encourage viral sharing.

< Taganother branch or organizationina post on your
Page, and your post will appear on their wall and will be
shared with their community.

Grow.your
audience

GOAST .5 Coast Guard

The U.S. Army
In today's shrinking

Fina Friends

Fims Froends

Fina Friends

Fims Friends

Find Friends

Fing Friends

BUARD  Cereral Martin £ Dempsey visited the men and women aboard Coast Cuard Cutter Stratton, the
service's newest national security cutter, yesterday. Check out photos from the visit!

U5, Coast Guard's Matiomal Seeuriny Curter Stratson

K3 154 progs Iike this.
[ 21 shares



facebook Facebook Pages| 8

Measure and refine

1 Use Insights to optimize performance

Facebook offers tools to help you analyze what’s happening on your Facebook Page so you can monitor key metrics, get
insights about your Page’s visitors, and increase connections and interactions.

Product/Service - Edit Infe

< Seehow fast your Page is growing by
visiting facebook.com/insights or selecting
Insights when viewing your Page. You can
also see which countries and cities have
the largest number of people who like your
Page. The next time you are discussing an
issue that affects people in these areas, let W

them know.

widay & Export Data | # ~

Fripnds of FansT Peaple Talking About This?  Waekly Tatal Reach?

7,004 0205 236,898,336 w220 44,171 #30.00x 1,322,235 #s7.00n

B Weskly A T B weakly Total Reach? B Posts’

7 View feedback (likes and comments) on
each individual post to better understand
what content your community finds most
appealing.

San 15 54222 San 10 oai

<’ Download the Facebook Insights Guide for
anin-depth look at the best ways to use the
free tools available to you on Facebook.

2 Apps

Add custom apps to enhance engagement.

< Use Facebook apps (photos, events, links

| The U.S. Army

Government Organization

and notes) to create content that can be WELCOME!
shared easily. This content can go viral . o3 U.S. ARMY F
quickly as they attract more likes and o T
comments, which then spread to friends e . m . g
of your supporters and attract new B g e armyeaq AMYMI MYAGWYML MODLE  FEATURES  SOGAL B0 oW
B Senior Leaders
supporters. scassions
_ o B vieor
« Work with a developer to create specialized homs-.

content exclusively for people who like
your Page as a way to reward them and also
as away to grow your community. 1,015,473

like this

32,204

talking about this

< Create awelcome landing page tab that
encourages people to like your Page. Set
this landing page as the default tab for
people who don’t yet like your Page to
entice them to connect.

Measureand refine


http://www.facebook.com/insights
https://www.facebook.com/platform?sk=app_118091878229897
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3 Promote with Facebook Ads & Sponsored Stories

Facebook Ads are the best way to build awareness of your Page and attract new people to connect with your Page. Visit facebook.
com/sponsoredstories to take advantage of Sponsored Stories, a paid way to amplify actions. Stories are served to friends of
people who have liked your Page or your content. Be sure to verify the rules of your organization before using ads or sponsored
stories to promote your Page. You can amplify your Page and posts via several options:

» Morin Oluwole likes Government on
< Page Post Story: more of your supporters Facebook.

will see your most recent Page post.
Government on
<~ Page Like Story: when someone likes your == Facebook

Page, friends of your supporters will learn & Like
about your Page.

< Post Like Story: when a supporter likes
your post, their friends will see the content.

Resources

For more detailed information on creating your Page or marketing on Facebook in
general, visit Facebook.com/FacebookPages.

@ Creating your page @ PagelInsights guide
https://www.facebook.com/page http://ads.ak.facebook.com/ads/FacebookAds/Pages_Insights_

Guide_Updated.pdf
@ FAQ for Facebook Pages

https://www.facebook.com/help/?topic=pages @® U.S. Government on Facebook

https://www.facebook.com/government
@® Terms and Guidelines

https://www.facebook.com/terms_pages.php @ U.S. Military on Facebook

. . https://www.facebook.com/usmilitary
@ Reporting IP Infringement on Pages

https://www.facebook.com/copyright.php @ U.S. Politics on Facebook

https://www.facebook.com/uspolitics
@ Social Plugins

https://developers.facebook.com/docs/plugins/ @ Congress on Facebook
https://www.facebook.com/congress

Now you have the tools and knowledge you need to make the most of your Facebook Page.
So start connecting with your citizens and constituents today!

Resources


http://www.facebook.com/sponsoredstories
http://www.facebook.com/sponsoredstories
ads.ak.facebook.com/ads/FacebookAds/Pages_Insights_Guide_Updated.pdf
ads.ak.facebook.com/ads/FacebookAds/Pages_Insights_Guide_Updated.pdf
http://www.facebook.com/help/?topic=pages
http://www.facebook.com/terms_pages.php
http://www.facebook.com/copyright.php
http://developers.facebook.com/docs/plugins/
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Top 5Tips

a dialogue with your community.

Be timely and topical with your information. Government
information can often be time sensitive and critical.

Offer historical content. Post photos and videos that share
the history of your organization or your mission.

Thank those who support and engage with you.

Engage with fans. Ask for their input. Let them share their
stories.

Post fun content, too. Not everything has to be serious.

Facebook Pages| 10

Here are quick tips to help you develop your publishing strategy and create

(USS Enterprise (CVN 65)'s Profile N

USS Enterprise (CVN 65)
Hurricane Irene is heading our way... Do you have what you need to weather the storm?

HURRICANE EMERGENCY EVACUATION CHECKLIST

Below is a shopping list of items to collect before a storm threat. Try to have enough supplies to last at
three days. Should you need to evacuate, it is a good idea for each person to have their s...
By: Commander, Navy Region Mid-Atlantic

\_ €] Like - Comment - Share - August 24 at 5:47am - @ )

~

U.S. Navy
Many of these images are burned into our minds, hearts and souls forever. For most of us these
photos and ones like them are what motivated and called us to serve.

These images are also an important reminder of the role our talented Navy photographers play in
helping us remember our history.

11 Sep 2001: 9/11
On 11 September 2001, American Airlines Flight 77, hijacked by terrorists, struck the
Pentagon, causing 184 fatalities. Specific to DON, the fatalities were: 33 military, 6
civilians, and 3 contractors. American Airlines Flight 11 and Unired Airlines Flight 175
struck and destroyed the Twin Towers at the World Trade Center, New York City. United
Airlines Flight 93 went down in y , after passengers engaged the _J

American Forces Press Service Album: Wall Photos - 3 of B7
The U5, Armry's Pe. Laura Lefier is one ane of 12 service members to Shared with: i@ Public
receive recognition in Afghanistan, Oct 30, 2011, for actions they took J

National Guard
If you have served or currently serve, what advice would you give to a recruit entering Basic?
Like - Comment - Share - Yesterday at 5:31am - @

£ 156 peaple like this.

\_ [ 4 shares

Marines shared Hike for our Heroes's photo.




